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WHAT WE’RE TALKING ABOUT 
▸  Setting up your own blog 
▸  Writing for external blogs  
▸  Blogging and you 
▸  Pitching 
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▸  Why should academics blog? 
WHAT IS A BLOG? 
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SETTING UP YOUR OWN BLOG 
▸  What’s it for? 
▸  What are you blogging about? 
▸  Who’s reading and why? 
▸  How often you will post and how much will you write? 
▸  Choose an easy to use platform – Wordpress, Wix, Tumblr, Medium, 
Squarespace  - pay for no adverts 
▸  Having  a ‘template’  or format can help 
▸  Images – where will they come from – be careful re copyright  
▸  Editorial control/responsibilities/processes 
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WRITING TIPS 
▸  Make it topical – tie it into current debates and 
conversations 
▸  Develop a tone and style  
▸  Jargon free and accessible or explain terminology 
▸  Strong headline and opening line/par 
▸  Break up the text with sub-headings/bullets/easy to 
understand chart or table 
▸  No footnotes or references – embed links 
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www.worklife-blog.org 
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EXTERNAL BLOGS  
▸  Be proactive – contact a blog – The Conversation, 
Huffington Post, Discover Society, 
Guardian Professional Networks, LSE Impact blog, THES 
▸  Read up 
▸  Read their pitching/contributor guidelines 
▸  Follow them and their journalists on Twitter  
▸  Build relationships 
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A PLACE TO START 
PITCH PERFECT 
Photo credit: blueeyedviking 
MAKING THE MOST OF THE MEDIA 
HOW TO PITCH PERFECT 
▸  Have a clear idea of what you want to talk about 
▸  Give it an eye catching and strong subject line 
▸  Write no more than 3-5 sentences  
REASONS TO BE CHEERFUL 
ABOUT THE WORLD'S WICKED 
PROBLEMS 
Email subject line  
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A PITCH TO THE GUARDIAN HIGHER EDUCATION NETWORK 
The pitch 
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I’M INTERESTED TO WRITE A PIECE ABOUT HOW RESEARCHERS CAN HELP TACKLE SOME OF 
THE WORLD’S MOST INTRACTABLE OR ‘WICKED' PROBLEMS SUCH AS CLIMATE CHANGE.  
AFTER 30 YEARS AS A RESEARCHER, I AM STILL OPTIMISTIC ABOUT THE ROLE RESEARCH 
CAN PLAY IN AN AGENDA FOR ACTION AND JUSTICE. I BELIEVE RESEARCHERS STAND AT AN 
IMPORTANT POINT IN HISTORY; THEY HAVE THE POTENTIAL TO CONTRIBUTE TO THE POSITIVE 
INTERSECTION OF ENVIRONMENTAL JUSTICE, ECONOMIC DEVELOPMENT, AND HUMAN 
RIGHTS IF THEY SO CHOOSE OR BE FROZEN IN THEIR TRACKS.  

CHARITIES LIKE CANCER RESEARCH UK DEPEND ON HIGH QUALITY DATA TO DO THE 
RESEARCH THAT CAN HELP THEM BEAT CANCER AND THERE IS A BIG DRIVE TO GET GOVT 
DEPTS TO MAKE DATA AVAILABLE MORE EASILY, BUT THERE IS A HUGE SKILLS GAP WHEN 
IT COMES TO MANAGING AND MAKING THAT DATA AVAILABLE. THIS MEANS CHARITIES 
LIKE CRUK ARE LIMITED IN THE RESEARCH THEY CAN FUND AND UNDERTAKE. A GROUP OF 
RESEARCHERS INCLUDING MYSELF HAVE DEVELOPED A SKILLS FRAMEWORK FOR DATA 
HOLDERS THAT COULD HELP CHANGE THIS.  MY PIECE WOULD OUTLINE  THE PROBLEM, 
WHAT’S BEING PROPOSED AND HOW WE THINK IT COULD HELP CHANGE THINGS FOR 
CHARITIES LIKE OURS, CANCER SUFFERERS AND OTHER CHARITIES WHO DEPEND ON DATA 
TO FIND SOLUTIONS TO SOCIETAL PROBLEMS. 
impactofsocialsciences@lse.ac.uk 
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Got an idea? 
Write your pitch 
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▸  Some context - why should a blog editor/their readers 
care? 
▸  What’s new? (findings, message, event, perspective) 
▸  How and to whom is what you are doing/saying making or 
going to make a difference? 
TRY TO INCLUDE 
GET BLOGGING. 
Chris Garrington @cagarrington 
 
